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Disclaimer w@h

FibraHotel-:

This presentation is strictly confidential, it has not been independently verified and is being furnished to you solely for your information. It may not be reproduced or
redistributed to any other person, and it may not be published, in whole or in part, for any purpose. By receiving this presentation, you become bound by the above referred
confidentiality obligation. Failure to comply with such confidentiality obligation may result in civil, administrative or criminal liabilities. The distribution of this presentation in
other jurisdictions may also be restricted by law and persons who obtain this presentation should inform themselves about and observe any such restrictions. This material has
been prepared solely by Trust F/1596 (FibraHotel), a Mexican Trust ("FibraHotel") for informational and discussion purposes only.

This presentation does not constitute or form part of any offer to sell or issue or any solicitation of any offer to buy or subscribe for any securities (including any certificados
bursatiles fiduciarios inmaobiliarios (*CBFIs")) in the United States or elsewhere nor shall it or any part of it form the basis of or be relied on in connection with any contract or
commitment to purchase securities nor does it constitute the basis, in whole or in part, for the execution of any agreement or commitment of any kind. Specifically, this
presentation does not constitute a placement prospectus or equivalent document, and the information contained herein is general in nature, and it distributed for information
purposes only. Securities may not be offered or sold in the United States absent registration or an exemption from registration under the US Securities Act of 1933, as
amended (the “Act”). FibraHotel and Deutsche Bank México, S.A., Institucion de Banca Multiple, Division Fiduciaria, in its capacity as trustee of FibraHotel have not and do
not intend to register any securities under the Act or offer any securities to the public in the United States. Any decision to purchase CBFls in any offering should be made
solely on the basis of the information to be contained in the Mexican prospectus to be registered with the Mexican National Banking and Securities Commission (Comision
Nacional Bancaria y de Valores, or the "CNBY") or any offering circular to be published in due course relating to any such offering. No representation or warranty, express or
implied, is given or will be given by or on behalf of FibraHotel, the initial purchasers, the Mexican underwriters or any of their respective affiliates or agents, or any of such
person's directors, officers, employees or advisors or any other person as to the accuracy, completeness, fairness or materiality of the information or opinions contained in this
presentation, including any estimate contained herein, and any reliance you place on them will be at your sole risk. In addition, no responsibility, obligation or liability (whether
direct or indirect, in contract, tort or otherwise) is or will be accepted by FibraHotel, the initial purchasers, the Mexican underwriters or any other person in relation to such
information or opinions or any other matter in connection with this presentation or its contents or otherwise arising in connection therewith.

The information in this presentation includes forward-looking statements, which are statements other than statements of historical fact, and are based on current expectations,
beliefs, and predictions about future events. These statements can be recognized by the use of words such as “believes”, "anticipates”, “depends”, "may”, "plans”, “will",
“estimates”, “projects”, “trend”, "expects” or words of similar meaning. These forward-looking statements are subject to known and unknown risks, uncertainties and
assumptions about FibraHotel, its prospects, results of operations, financial condition and the economic environment in which it operates that may prove to be incorrect. Such
forward looking statements are not guarantees of future performance and the events described in such forward-looking statements may not occur and FibraHotel's actual
results may differ significantly from those in such forward-looking statements. You are cautioned not to place undue reliance on these forward looking statements, which are
based on the current view of the management of FibraHotel. Neither FibraHotel nor Administradora Fibra Hotelera Mexicana, S.A. de C.V. {including any of their respective
affiliates, officers, directors, agents or employees) assumes any responsibility or liability with respect to any forward-looking statement that is not achieved.

The securities described herein have not been registered under the Act or any other state securities law of the United States. Consequently, such securities will not be offered
or sold in the United States except to qualified institutional investors, pursuant to Rule 144A of the Act, and outside of the United States to non-U.S. persons pursuant to
Requlation S of the Act.

The recipients of this presentation should not construe the contents hereof as legal, tax, or investment advice, and should consult their own advisers in this regard.

The information in this presentation related to the industry in which FibraHotel operates, including projections and estimates, was obtained from various external data sources
and neither any underwriters or placement agents, nor FibraHotel, assumes any liability regarding such information. This presentation and its contents are the property of
FibraHotel and cannot be reproduced or redistributed to any person, in whole or in part, for any purpose, without the prior written consent of FibraHotel.

By attending this presentation or by accepting to view any of the materials presented, you agree to be bound by the foregoing limitations and not to distribute, disclose or
provide any information discussed today to any other persons. Neither the CNBY nor any other authority has approved or disapproved the contents of this presentation, or the
adequacy or truthfulness of the information contained herein.




Unique and Diversified Portfolio Trading at a w
Significant Discount vs Historic Cost FibraHotel..

FibraHotel Diversification
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Geographic Distribution of the Current Portfolio

[ Presence in 26 states across the country, representing 93% of GDP J

@ 65 stabilized hotels with 9,411 rooms
?. ® 18 ramp-up hotels with 2,515 rooms
. ® 4 hotels under development with 797 rooms
&
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Our assets, with an average age of less than six years trade at an important discount when compared to

the historical cost of the properties

40% Discount vs FIHO's

" Vs
MXN$9,258mm In Operation® " USD$41,961* MXN$1,293,541 50% Discount excl. FA .
Source: INEGI. ' Data as of 2015. ? Enterprise value including FACC calculated as of Feb. 27, 2018, assuming 817.8mm of CBFls with economic rights, a share price of MXN$10.35. net debt of )

$1.518mm (inel. VAT) adjusted by the cash invested in development of $724mm. * As of Feb. 27, 2018. 4 Calculated using an exchange rate of $18.50 MXN/USD as of Feb 2018.



The Best Hotel Portfolio in Mexico W
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Since our IPO, we have Proven Strong Growth and

Solid Results Focused on Value Creation

;aﬁw

FibraHotel-.

P
v" Business Plan of sustainable AFFO / CBFI growth in the mid-term; Consistent growth across and time
v" Not done yet — several properties in ramp-up, FACC acquisition and 4 developments in progress

4
FibraHotel 2013 2014 2015 2016 2017 o mnn M ek
change CAGR

3 Rooms in operation 5,547 7,660 8,507 10,422 11,273 103% 19%

< Undepreciated PP&E (@cost) 5,109 7,782 10,343 12,160 13,198 158% 4’; 27% )

% y-o0-y growth 52% 33% 18% 9%

2 Occupancy (comparable 46h) 62.9% 63.6% 65.5% 68.6% 68.5% 9% 2%

m

5 Portfolio RevPAR growth (comparable 46h) $559 $588 $627 $701 $747 34% @

% y-0-y growth 5% 7% 12% %
Revenues (Ps. mm) $1,032 $1,531 $2,008 $2,635 $3,436 233% 35%
EBITDA (Ps. mm) $260 $371 $498 $656 $902 247 % 36%
% y-0-y growth 43% 34% 32% 37%

I

% EBITDA margin 25.2% 24.3% 24.8% 24.9% 26.2% 4% 1%

" EBITDA per room (Ps. 000°s) $46.8 $48.5 $58.6 $63.0 $80.0 71% 14%
AFFO (Ps. mm) $337 $424 $429 $494 $669 98% 19%
AFFO /| CBFI (Ps.) $0.76 $0.86 $0.87 $1.00 $1.05 38% {_:_ 8% )

% y-o0-y growth 13% 1% 15% 5%
FIHO12 average period share price $22.19 $22.26 $18.13 $14.44 $14.11 (36%) (_:_{1 ﬁﬁi )

% % y-o-y growth 0% (19%) (20%) (2%)

=
Interest rate (TIIE year end) 3.8% 3.3% 3.6% 6.1% 7.6% 101% 19%

Source: Company filings



Summary of Recent Events i

FibraHotel-.

4Q and year end 2017 results

For the fourth quarter of 2017

<+ Distribution of 28.75 per CBFI or a >11% yield; AFFO grew 55% y-0-y reaching Ps $234 million

<+ Revenue grew 21% y-o0-y reaching Ps $935 million, with a healthy occupancy level of 66.8% for the stabilized portfolio

<+ Same store y-0-y RevPAR growth of 4.4% (4.0% ADR, 26bps in occupancy)
+ Total portfolio RevPAR grew 9.2% with solid results from the ramp-up portfolio (>30% lodging contribution margin)

» EBITDA reached Ps. $247 million , a 17% y-o-y growth with a 26.4% margin (will increase with the FACC acquisition)

For the year 2017

“+ Distribution of Ps. $1.05 per CBFI| or a >10% yield, even with the impact of the 3Q follow-on
< AFFO grew 35% y-o0-y reaching Ps $669 million.

» Revenue grew 30% y-o-y reaching Ps $3.4 billion, with a healthy occupancy level of 66.2% for the stabilized portfolio
<+ Same store y-0-y RevPAR growth of 8.3% (6.1% ADR, 138bps in occupancy)

<+ EBITDA reached Ps. $902 million , a 37% y-o-y growth with a 26.2% margin (will increase with the FACC acquisition)

CBFI repuchase program

“» FibraHotel's established a CBF| Repurchase Program for up to 5% of the outstanding CBFls in 2017 in 2018

<+ FibraHotel has repurchased 9°269,148 CBFls at an average price of Ps. $11.18

“+ These CBFls are held treasury and do not have economic or corporate rights.




Three Hotels Opened in Q4 2017 and 2018 ytd... i

FibraHotel-.

AC by Marriott Veracruz — Q4 2017 J { Fiesta Inn Buenavista — Q4 2017 J { Courtyard by Marriott Toreo — Q1 2018 J

SRR | )
ULLL R |




... plus the Acquisition of an Iconic All-Inclusive w
Hotel in the Heart of the Hotel Zone in Cancun = el 1 S

{ We plan to expand into the resort segment with a unique asset which has high barriers to entry, a proven J
operating track record, a leading brand and a proven operator

FACC recently underwent a
~MXN$300mm room refurbishment
and in process of additional
common areas renovation of

MXN$120mm

Fiesta Americana Condesa

Cancun, iconic all-inclusive 5 star
resort hotel, located in the heart of the
hotel zone of Cancun (200m beachfront

and 40,000m? of land)

v Leading position in the most important
hotel market in Mexico

v Occupancy before refurbishment of
82.5% in 2015, 74% for 2017 even
with rooms out of service in 1H

Proven asset with solid cash-
flow generation and strong
potential for ADR expansion

Generates mainly U.S. dollar-
denominated revenues (~70%
of travelers are international)

The resort opened in 1989 and is
currently owned and managed by Grupo
Posadas under their Fiesta Americana
brand

The amenities include 15 consumption

centers, 5 specialty restaurants, 5 bars,

spa, gym, theater, kids club, >1,100m?
of meeting and event spaces

um/\ - [«”Ue
natura

p:unnada awards Groen Key

v Sale and leaseback transaction
at an attractive purchase price

v Lease with potential to generate
solid returns and high margins

— #13 hotel in Cancun by

(OYOJ TripAdvisor' out of 176 hotels
advisor (#7 by value)

>5,500 excellent reviews

v A minimum rent in dollars

(@) ECO LiDERES

Source: Company filings, SECTUR. 7
"TripAdvisor as of January 2018



Development Capability to Diversify Portfolio and
Maximize Value of Strategic Locations

ﬁﬁﬁnﬂ

FibraHotelx

Proven capability of developing strategic assets in mixed use projects adding value to the portfolio

Development portfolio of 4 full-service hotels, with 797 rooms opening between 2018 and 2019

Hotel: Fiesta Americana / ; I
Tlal { ‘
Segment: Full-Service

Location: Mexico City -
= e
Opening: 2018

Investment!: MXN$540mm

Hotel: Fiesta Americana
Via 515
Cocatlon: Mexico City
Segment: Full-Service

Rooms: 255
Opening: 2019

—

Investment!: MXNS650mm

Limited impact going forward from developments

MXNSbn $15.6
125 = wim:mem
S5 e _miE
Total PP&E 23T 830
Portafolio 2014 2015 2016 2017 2017
Inicial w/FACC
" % estabilizados 96% 80% 64 % 63% 65% T2%
M °: estabilizacion 0% 10% 14% 26% 28% 21%
M % desarrolio 4% 10% 22% 12% 7% 6%

Hotel: Live Aqua San
Miguel de Allende

Location: Guanajuato
Segment: Full-Service | (H
T}

Rooms: 146 “

Opening: 2018
Investment?: MXN$700mm

AQUA

Hotel: Fiesta Americana

Veracruz
Location: Veracruz
Segment: Full-Service
Rooms: 173

Opening: 2019
Investment?!: MXN$432mm

17 ramp-up hotels performing well
62% 61%

47%

47%

1Q16 2Q16 3Q16 4Q16 1Q16 2Q17 3Q17 4Q17
# Hotels 4 7 8 11 4 14 15 17

e RevPAR, == (Qccupancy

Source: Company filings



Progress of Hotel Developments Opening in 2018 ww

FibraHotel-:

Fiesta Americana Tlalnepantla Live Aqua San Miguel de Allende

'T-. -i-'-l-t'}'l. i
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Fortress Balance Sheet
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FibraHotel-.

—

Solid financial structure with long term debt 100% denominated in Pesos and partially covered for 1

changes in interest rates. Offering and acquisition to strengthen FibraHotel s balance sheet

| MXNSmm T ——T— Strong financial structure with 19.1%
E : 1% 184% | TV and (1.7x) Net Debt / LTM
- 79 Adjusted EBITDA ratio
o E -

7] ) :
= i No 68% of indebtedness is hedged
Z it | | , with derivative instruments that
= 3015 4Q15 1Q16 2Q16 3Q16 4Q16 1Q17 2Q17 3Q17 4Q17 partially mitigate the impact of raising
Total debt — | TV rates
< 3.4
-4 X 3.3 X 3.1
E = s " Pro-forma for FACC, Net Deb
- m LTM Adjusted EBITDA of\1.3x
==
é T At 12/31/2017 net debt was negative
0| 00 from the resources obtained in a
@ =, 315 4Q15 1Q16 2Q16 3Q16 4Q16 1Q17 2Q17 17 4Q17 follow-on Equ“y issuance Ps.
-~ (1.4x) (179 $~4,500mm
y Net debt / LTM EBITDA

MXNSmm On-going analysis of potential
z additional credit facilities to
% 2 increase firepower (revolving /
= E long term)
Eﬁ A In the future, part of our debt could

be U.S. dollar denominated to
2018 2019 2020 2021 2022 2023 2024 2025 2026 2027  gopieve g potentially lower cost

Source: Company filings
' Adjusted for non-recurring ifems.

10



Solid Operating Results with Strong Growth at
Attractive Yields

iii”ﬂ

FibraHotel--

management. This has enhanced our portfolio’s profitability and created value in dividend per CBFI

( Our strong organic growth is due to the assets’ privileged locations, quality, and professional asset J

Quarterly and yearly KPIs of Current Stabilized Portfolio of 64 hotels

Our stabilized hotels’ RevPAR'
grows faster than Mexico’s GDP

MXNSmm

Q417 vs Q416 RevPAR 2017 vs 2016 RevP.
growth of 4.4% growth of 8.3%
ﬁﬁ-ﬁ“ﬁ E-T .9“.-"'11 E'E" 1% 'EE_ET- E‘q.ﬂ% '2%
s 61.8% $ 1.050
$ 990 .
$ 1,015 1,070 $ 1,066 $1.010 $ 1,056
I 694
$ 641 $
2016 2017
4Q16 1Q17 2Q17 3Q17 4017 mmm ADR mmmRevPAR anc
mm ADR m RevPAR = Jccupancy = P y

LTM Adjusted EBITDA? per room
YTD 17 adjusted EBITDA? margin of 26.2%

MXNS

LTM Distribution per CBFI
v' Annualized Yield 4Q17 > 11%
v" Equity issuance at Ps. $13.75 in Q3 2017

7.5% @

A% A%

Stabilized Anual Anual FIHO vs.

hotels _RevPAR GDP ___ GDP
3Q15 47 70% 28%  2.5x
4Q15 47 80% 25%  32x
1Q16 54 12.7% 23%  5.5x
2Q16 55 12.8% 15%  8.4x
3Q16 56 13.7% 2.0%  6.8x
4Q16 56 10.0% 2.3%  4.3x
1Q17 64 12.8% 26% 5.0
2Q17 64 11.1% 3.0%  3.7x
3Q17 64 57% 17%  3.3x
4Q17 64 44% 15%  2.9x

Potential for further growth

for current distribution

v Addition of FACC hotel

§ " MXN$ 7 30, 7.5% 8.1% 7.7%

et
s S - E
“w § v © : T

3Q FY

1Q 2Q 3Q

i e © © © &~ ~ & & ®
15 16 16 17 17 o ) o o o . a o <
— od o ] = — o ™ = E
— = |_TM Dividend Yield

LTM Dividend per CBFI

v" Organic growth with
improvement in margins

v 18 hotels in ramp-up period

v ~MXN$800mm invested in
development portfolio

Source: Company filings and | INEGI's GDP. ' FIHO's same-store-sales growth comparable vs GDP growth over that period time, not comparable for a longer period. * Adjusted for non-recurring items. 11



With the Acquisition, our Portfolio will Continue to ﬂ”’
Diversify and Create Value to our Investors

FibraHotel
4 : . : :
v" Diversified portfolio base across business and resort hotels
v" Currently over one third of our revenues are linked to USD (>15% in direct dollars)
v" Almost Ps. $18bn of undepreciated PP&E (currently Ps. ~$15.6bn) P
Segment by # of Segment by Asset Beach'/ City by MXN / USD2/ MXD?3 O e
Rooms Value Asset Value by Asset Value*
o
o ) 5% 3% 2% < 83 hotels, 11,926 rooms
0
t ** Includes the Fiesta
-y 25% 30 % Americana Condesa
= Cancun (507 rooms)
= 18 % acquisition
e
s 13% % PP&E of ~MXN$15.6bn
. O
E 30, 6% 1%
B g < 87 hotels, 12,723 rooms
% ‘ 4 < Open 4 full-service
3 49 % hotels currently under
= development
- 22 % 12 . &
o % % PP&E of ~MXN$17.8bn
"
® Selected-Service Limited-Service City Beach MXN =MXD =USD

B Full-Service Resort

®Extended Stay
Source: Company filings. " Beach include: FFl Cabos, One Acapulco, Flesla Inn Puerto Vallarta, AC & FA Veracruz, and Resorls. Resorls include: Live Aqua San Miguel de Allende, Aqua Playa del Carmen (given their

characleristics, we considered this two holels as resorls exclusively for the purpose of this analysis).  USD Include: FFI Los Cabos, Aqua Playa del Carmen, Sheraton MTY, Fl Cuautitian, Perisur, Fl Puerto Vallaria,
and Live Agua San Miguel de Allende: MXD Includes: FFI Nogales, Aqua MTY, FAG MTY, FA Pabellon M, AC GDL, AC QRO, CY Toreo, AC Veracruz, FA Viaduclo, Tlalnepantla and Veracruz. * MXD represent hotels
with ADR in dollars but demand generators in Pesos (“Mexi-dollars”). * The classification of a hotel as USD / MXN / MXD is based solely on management's classification of a hotel, the percentages in the charts do not
represent the actual currency of the revenues generated af these hotels and instead represent the asset values of the aforementioned hotels as classified by management. Accordingly, the percentages included in the
charts do not represent the actual mix of the denominations of the revenues generated by the company and there can be no assurance that the company will generate any particular mix of revenues in the future.

9 Refers to full service hotels currently in construction. ® This figure considers investments in ongoing hotel developments of MXNS2.3n.

12



Attractive Investment Proposal m
LR

FibraHotelx

o Unique, Diversified Portfolio with Significant Growth Potential

Expansion to Resort Segment Supported by Solid Tourism
Fundamentals

o Strong Operating and Financial Performance

o Disciplined Growth and Prudent Leverage Policy

o Open Architecture with Leading Brands and Operators

Experienced Management Team with Strong Long-Term
Alignment of Interests
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Investment and Growth Strategy - /N AFFO/CBFI ﬁ,ﬁm

FibraHotelx

Extend our reach by %+ Target leisure and group travelers
expanding into the resort

< Target hotels located in key tourist destinations with capacity to
segment

host large-scale events

SelEl L e e e L 9 New segment and hotels in development will generate a larger
by increasing our U.S. dollar portion of revenues in U.S. dollars while maintaining the majority
denominated revenues of our costs in Pesos

“+ Acquire, develop or reposition hotels in our portfolio that cater to
business travelers

< Continue to generate strong returns on investment from
properties through value enhancement initiatives

Continue our leadership
position in the business hotel
segment

<+ Continue to increase our presence in the full-service segment,
particularly in main metropolitan areas and other key
destinations with significant business and tourist activities

Continue growth in full-
service hotels

%+ Acquire resorts and full-service hotels that are in operation, but
also selectively target development opportunities with potential
for value creation

Balance between acquisitions
and development projects

%+ Organic growth through strong fundamentals in the tourism
industry in Mexico, rigorous asset management, relationship
with leading hotel management and economies of Scale

%+ Stabilization of developed hotels

Capitalize opportunities for
organic growth and stabilization
of recently opened hotels

Source: Company filings 10



Strategy of Business Hotels coupled with Resorts... i

FibraHotel-.

The resort segment allows our portfolio to: (i) decrease seasonality, (ii) increase occupancy and improve profitability
margins, (iii) diversify the revenue mix and the demand generators, and (iv) increase the percentage of U.S. dollar
denominated and dollarized revenues

v Opens new investment opportunities for FibraHotel in a broad segment and with a better cost of capital

4
Improved Funding Costs Driven
Potential Returns Portfolio Diversification by Dollar Revenues
*+ The resort segment gives us the < The demand for resort <+ By adding U.S. dollars to our revenue

opportunity to capture the growing accommodation depends on stream we will have a more diversified
demand provided by the tourism different factors than business demand, currency mix, which can Pﬂtﬂ’:'t'a"Y
industry in Mexico, which continues which is why it offers a counter translate into access to funding at a
to show strong fundamentals in the seasonal demand, strengthening lower cost of capital
short and long term ; :

= stra.tegy Vo civarstty Our % Given the important quantity of foreign

portfolio

**High occupancy levels coupled
with low seasonality in the resort

travelers from the U.S. and Canada to

% By offering a wide range of amenities resort hotels in Cancun, we will obtain

hotels will allow us to achieve higher to its guests (groups, weddings, more U.S. dollar denominated
revenues conventions, etc.) the hotels are less revenues while maintaining our
: _ sensitive to cyclical changes in costs in Pesos whichcould
» The all-inclusive plan makes for R P s e potentially translate into higher margins
better margins vs the European over time
plan, instead of focusing in the ADR < The resort market in Mexico is
the all-inclusive p!an focuses in hE"u"ng very Iafg'E and established with over
higher occupancy levels, which enables 100,000 rooms located in just the
a better cost control and higher three main markets (Cancun, Puerto
margins Vallarta and Los Cabos)

Source: Company filings 16



...oupported by Solid Tourism Fundamentals

iii”ﬂ

FibraHotel--

Growing trend of tourists traveling to Mexico is supported by the “value proposition” that our country
offers to international and domestic tourists

Tourism is an important driver for
Mexico's GDP growth, and represents
8.5% of the country’s national GDP

Currently, Mexico is the #8 most
visited country in the world (vs.
#15 on 2013) with a total of 35 million
international tourists and has the
most developed hospitality
market in Latin America

Revenues from tourism during

2016 were MXN$366bn (70% greater
relative to 2009)

An Open Skies Agreement between
Mexico and the U.S was signed in

August 2016, an agreement that has
the potential to substantially increase air
traffic between both countries

We believe that nowadays tourists are

in search for experiences rather
than material possessions

Key factors behind the positive trend of traveler growth in Mexico

v Improved

infrastructure
with more flights
v" Record levels of

tourist arrivals

v Best-in-class

services

v Baby boomers
travelling more
v Growth in

discretional

Income has
the potential to

increase local

tourism
v Broad range of

tourist
alternatives

Continuous
sector
growth

rostve  MEXICO

demo- LIVE IT TO BELIEVE IT
graphic

tendencies

Return on
vacation
investment

v Competitive prices
v Wide range of touristic
experiences and services

v Year round warm

weather
v" Privileged location
that provides

dCCess to the

largest feeder

markets in US and
Canada

v'Large
supply of
culture and

history-
prehispanic,
colonial, etc.

v'#6 in cultural

heritages
v'Great

gastronomic

offer - declared

heritage of humanity
by UNESCO

Source: Company filings, INEGI, WTTC and SECTUR
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